Media Studies – Home Learning Pack – 3.2 Summer Term

Dear students and parents,

I hope you are all well. 

Continuing at this difficult time, it is still really important that you are studying at home. Next year you will have your GCSEs and all the work that you do now will prepare you for taking those exams. 

We understand that accessing schoolwork online or being effectively organised to complete all your different subjects might be difficult. To help we’ve printed this pack. It covers two topics that will be on your GCSE next year. A good amount of work would be to complete 3 lessons a week – but 2 will also be ok. 

In this pack you will cover the topics of:
· Magazines
· Radio

Some of the lessons have audio to help, that will guide you through the lesson.
Use your phone to access them on YouTube. However, if that isn’t possible you there is still enough information to complete the work.

Each lesson should take you about 45 minutes to complete. 
· Make sure that you take your time.
· Read all the information and watch the videos provided. 
· Reread and re-watch what you don’t understand the first time.
· Highlight or underline key phrases or word. 
· Look up words that you don’t understand on Google or a dictionary. 
· Message your teacher if you need help or don’t understand something.

As you have complete each lesson please upload to SMHW a clear photograph of the pages to your teacher:






Magazines Lesson 1: Magazine Conventions

Please load this lesson video before you start: ????????
If you can’t watch the video you can still complete the tasks.

[image: ]TASK 1: We need to learn the media terminology for what is on the front cover of magazines. These are conventions (what is commonly used).

Now label this magazine front cover with the same conventions.
[image: Related image]
 
 











 




TASK 2: You need to then analyse the conventions for the meaning that they are communicating. Read through the meaning that is created by the conventions on the GQ Magazine.
[image: ]














[image: ][image: ]Now analyse the conventions on the front cover of Cosmopolitan. Label 4 other conventions -  what are they communicating about Katy Perry, the magazine, the stories that will be in the magazines or what they audience will learn from the magazine? 

[image: Related image]


















Magazines Lesson 2: Magazine Conventions


[image: ]TASK 1: Next try and write two detailed paragraph analyse one or two conventions on the cover of Cosmopolitan magazine. First read the example below analysing the cover of GQ magazine.

[image: Related image][image: ][image: ]Now write your own two paragraph about COSMOPOLITIAN magazine front cover. Use the sentence starters to help you. 
[image: ]

Magazines Lesson 3: Intro to Closer Magazine
Please load this lesson video before you start:
If you can’t watch the video you can still complete the tasks.

TASK 1: Recap from last lesson. Answer the questions below. Afterwards go back to last lesson and check. Correct of fill in any answers.
1. What is the MASTHEAD of a magazine?


2. What does CLAMPS stand for?


3. What is the definition of anchorage?


4. What does sell-lines tell the reader?


[image: ]This unit we will be studying the celebrity gossip magazine Closer. Here are some OTHER examples of celebrity gossip magazines. Task 2: BULLET POINT the content that appear on the cover of GOSSIP MAGAZINES.
· Who are they about?
· What information will the reader find out?
· What things will the reader learn?


Task 3: Label the front cover of Reveal magazine with magazine conventions:
· Masthead
· Anchorage about Beyonce
· 3 Sell Lines
· The Main Image
· A Puff
· Direct Address  (when the model is looking at the camera)
 

[image: ]












[image: ]TASK 4: Answer the questions in the boxes in full sentences.

Magazines Lesson 4: Intro to Closer Magazine

Task 1 : You can apply narrative theories to a media text to help make further interpretations of meaning. We will apply Todorov’s Narrative Theory and Propp’s Character Theory to the front cover. 
Propp’s character: Hero, Villain, Helper, Donor, Princess, False Hero, Dispatcher
Todorov’s Narrative: Equilibrium, Disruption, Recognition, Climax, Resolution
[image: ]

1. [image: ]Using evidence explain why Katie Price might be a villain in Propp’s Character Theory.


0. [image: ]“One simple trick for your best skin ever” - what does this sell-line suggest the character role of the magazine itself is?

0. The sell-line “Stuff the Diet” could be disruption in Todorov’s Narrative theory - explain what this problem or disruption are.
[image: ]

1. What techniques and conventions have been used to engage the target audience?.

[image: ][image: ]
[image: ]




Magazines Lesson 5: Intro to Tatler Magazine
Work through the exercises. 

In this lesson we will be looking at a very different magazine called Tatler. This is aimed at upper class and wealthy people. 

[image: ]TASK 1:


TASK 2: We need to understand more about the target audience of Tatler magazine. Below is information about the target audience of the magazine. Answer the questions

1. What is the average age of a Tatler reader?

0. What is the HHI (Household Income) of a Tatler reader (UK average £29,000)?  

0. Where are the majority of Tatler readers from in the UK?

0. Which gender reads the magazine more?

5. Is the target audience of Tatler magazine mass or niche audience? Explain why.
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TASK 3:AnalyseTask  the front cover of the magazine. Explain the deeper meaning.[image: ]
Magazines Lesson 6: Representation in Tatler Magazine
[image: ]Lets look at the representation of the magazine?  Can you remember the concept of representation? 
  
 











[image: ] 
[image: ]TASK 2: Read through this key information. It will help you understand more about what the sell-lines mean. 
[image: ]Task 3: Answer the questions in full sentences.
[image: ]Task 4: Answer the questions in full sentences.
Radio Lesson 7: The creation of BBC Radio 1
This is a new unit! We will be studying the creation of BBC Radio 1 in 1967!
We will be studying why it was created by the BBC, what is its target audience was and how it appealed to them.

In this lesson we will be looking at the historical context of the 1960s to help us understand reasons why the BBC started Radio 1.
[image: ]
 












People accessed music very differently in the 1960s. It’s important to understand this compared to now. 

TASK 1: Read the information in the table about how people accessed and listened to radio in the 1906s. Complete the column explaining how this had change now.

	 
 
	1960s
	2020

	How do people mostly access music?
	Music was mostly accessed through radio. Owning music on vinyl and record players was expensive.
	 

	What do people listen to music on?
	Often a house had only ONE RADIO that would be in the living room. 
	 

	When can people access music?
	Radio only broadcast music AT SPECIFIC TIMES. Often morning until midnight.
	 

	How many radio stations are available? What is the variety?
	In the 1960s there were only 3 radio station in the UK. They were all ran by the BBC: BBC Radio Home, BBC Radio Light and BBC Third. They mainly broadcast news, educational programs, drama and comedy. No much music was played.
	 

	What audiences were targeted to by radio?
	BBC radio mainly targeted middle aged audience. Little to no youth music was played. 
	 





[image: ]

TASK 2: Read the information below and watch this video:
https://www.youtube.com/watch?v=7Y39ciIxWZQ&feature=emb_title
Or search on YouTube: ‘Transistor Radio: The Beginning” (it is the first result)

Then answer the questions in full sentences. [image: ]















Teenagers
1. How were things different for young people in the 1950s and 60s compared to the past?
1. How were things different for young people in the 1950s and 60s compare to before that?


2. What was the new music that young people started listening to in 1960s?

3. In the 60s very few young people were listening to BBC radio stations. Why do you think this was?


4. What might have been a reason that the BBC created BBC Radio 1?


5. What were radios like before the transistor radio?


6. What was special about the transistor radio?


7. Why was this such a revolution in media – particularly for teenagers?
Radio Lesson 8: Pirate Radio Stations


TASK 3: Read the information below and watch this video:
https://www.youtube.com/watch?v=RVVXX2UEZEs&feature=emb_title

Or search on YouTube: ‘Offshore Radio in 60’s’ (it is the first result)

[image: ]

1. What was pirate radio?
1. What was pirate radio?

2. Who was making pirate radio?

3. How many different pirate radio stations were there?

4. What music was pirate radio playing that the BBC weren’t playing? How did this make pirate radio stations successful?

5. What eventually happened to the pirate radio stations?

6. What did the DJs from pirate radio do afterwards?
0. Who was making pirate radio? 

0. How many different pirate radio stations were there?



TASK 4: Write 2 paragraphs explaining in your own words explaining why the BBC created Radio 1. 
· You must use the keywords in the list. 
· Make sure you explain the 3 reasons the BBC started BBC Radio 1.
· Use connectives (for example, because, therefore, however, but, in order to..)
· Your answer must be 150 words. 
[image: ] Teenagers
Target audience
Audience demand
Rock and Pop Music
Transistor Radio
Pirate Radio
Competition








Radio Lesson 9: The BBC and Regulation
[bookmark: _GoBack]In this lesson we will look at the BBC as an institution and how this influenced the creation of Radio 1. We will also look at government regulation of radio – particularly pirate radio – and how this led to the end of pirate radio and the success of Radio 1. 
[image: ]
















[image: ]TASK 1:  Read the information about the BBC and answer the questions. 
Radio Lesson 10: Pirate Regulations



[image: ] 

[image: ]TASK 2: 


Radio Lesson 11: Pirate Regulation and Analysis


TASK 3: Write 2 paragraphs answering the question below. Use the sentence starters to help you.

























Radio Lesson 12: Compare and Contrast Radio.

[image: ][image: ]


1. How were things different for young people in the 1950s and 60s compared to the past?How were things different for young people in the 1950s and 60s compared to the pas
image4.png
10 3pE2) 94) Wit I B 3
59000003, 4801 G 5 5531 € 60, 10 NN

T





image5.png
3990 901504 412001 3 e





image6.png
Analyse the front cover of GQ magazine for connotations it is communicating.
CHALLENGE: How is it representing gender? Apply a theory.

Point
Evidence
Analysis

Link -
theory /
ideology

The GQ front cover represents a very stereotypical representation of masculinity.
The masthead which uses bold, blocky font and primary colours connotes
masculinity. The overall colour scheme of black and grey create connotations of
sophistication, purple may connote wealth and
American money. The sell line “DiCaprio on money, success and power” connotes
that DiCaprio is a role model of a successful man, as he has power and money. By
applying Propp’s Theory we could interpret the magazine as a donor giving the
reader information to become successful.

Assessment
Objectives

Grade 12

Grade 3-4

Grade 56

1) Media
Terminology

2) Evidence

4) Analysis

2) Little, if any media
terminology

b) Occasional use of media
terminology

) Uses a range of media
terminology

uxury while green could connote the

Grade 7

d) Consistent use a range of
media terminology

2) One brief reference to text
o) Basic, single word
connotations

Does not explain purpose of
text

b) Occasional use of evidence
from the text

b) Few connotations of text
given

single reference to purpose of
text

©) Clear, well written often
used to support point

¢) Detailed connotations of
text

Explanation of purpose of

text

d) Detailed evidence
consistently used to support
point.

d) Multiple, nuanced
connotations of text

Full explanation of the
purposes of the text
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Analyse the front cover of Cosmopolitan for connotations it is communicating.

CHALLENGE: How is it representing femininity? Apply a theory (Propp or Todorov)

Point The front cover of Cosmo represents a very stereotypical
. of femininity.

Evidence For example,...

Analysis This creates connotations of...

Link - theory /
representation
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Genre: Celeb Gossip Magazines
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What do you think this article will be about? What

What are the connotations of the verbal code e e o et e soasery

“Reveal'?

What does the magazines connote it s going to
reveal?

How are these images representing Cheryl Cole and
Beyonce n a positive way?

reistionsoip Fve
ever had G

What do the sunglasses and selline of plols secret L
meetings’ connote about Katie Price? < What does the sell-ine “posh mum” suggest about
Cheryl Cole after having a baby?

© CHERYL
Becomes
avery
" posh mi

Identify two magazine conventions here:

How are these images and sell-ines negatively
representing these two female celebrities?

How might this engage the reader?
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BULLET POINT what you think the stereotype of a posh upper class
British person.

(how do they behave, their accent, clothes, hobbies, interests, homes,
education, personality etc)
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Readers of Tatler Magazine

TATLER
Circulation 80,035
Readership 163,000

Average HHI £261,572

Female 73% ABC1 83%

AB 51% Average Age 41
London/SE 70%




image16.png
MAIN IMAGE
1) Whatis the model wearing? What are the
connotations of these clothes and
accessories?

2)  Isthis a stereotype or countertype of an
upper class person - explain why?

SELL-LINE

ited 2017 - Who's at the top of everyone's
party guest list” - what does this connote the article
will be about?

5) What does the magazine suggest is important in
life?

MASTHEAD 5) What are the connotations of
the masthead colour and typography?

MILLENNIAL
SLOANEs. * 7
Thelr habis

codés andh ¢,

)

RULES FOR THE Y gengbryy

SELL-LINE

6) “Oops, all my clothes fell offl Which is fine
because all you need are the new accessories”
- What does this sell-line suggest the article will
be about?

7) How does the sell-ine create enigma?

SELL-LINE

8) “The One Month Gap Year - You won't sleep
much But It Will Be Fun” - what does this
suggest the article will be about?

9) What age group s this article aimed at?
Explain why.
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Representation in
Tatler Magazine

Learning Objective

How are stereotypes created on the cover
of Tatler magazine?

Why are stereotypes used on the front
cover of Tatler?

Stereotype - an oversimplified and generalised
idea about how a group of people look, behave,
their culture, habits and interests.
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TASK 1: Use these pictures to bullet
point some stereotypes of upper class
people and culture.

(clothes, what they own, what they do, things
they go to, things they’re interested in)





image19.png
James Cordon is a
comedian and presenter.
In the past he has often
played working class
roles and talks with a
working class Essex
accent. He has had
massive success recently
with presenting the Late
Late show in the US.

™ sioanes is a nickname for

‘, stereotypical young upper-middle
or upper class person who pursues
a wealthy, fashionable lifestyle. It
is named after Sloane Square in
Chelsea. A wealthy area of South
West London.

1
Georgina Bevan is an
actress. She recently
played a role in the
US TV ‘The Royals’
about a fictional

1 British Royal family.

|

Metal & glass-pearl
belt £4,300, by
Chanel. Pearl
necklace, £38, by
Gillian Horsup,
Trousers, £270, by
Robert Wun.
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Sell line: “Most invited 2017 - Who is at the top of
‘everyone's party list'? - What do you think this article
will be about?

How is this a stereotype upper class culture?

“Rules”, “Habits”, “Codes” - what do you think these
two articles are going to inform the reader about?

How might this be a stereotype of upper class culture?

Who is James Cordon and what class is he?

'Why do you think this article shows surprise that he is
hanging out with “Aristo buddies” - (aristocratic:
Lords and Ladies, relations of the Royal family)

How might this be a stereotype of upper class people?

What is the model on the front cover wearing?

What are the connotations of this?

How is this a stereotype of upper class people?
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Why have upper class stereotypes been used on the front cover?

Aspire

Role Model How do they engage the reader?

Recognisable

Quick communication oot Soraotyoe f sppar aes wealt
Belonging and beauty?

Relate to

Include

Exclude

How will this stereotype of upper class people going to
exclusive parties and the importance of having high social
status engage the reader?

Why have they mocked (made fun) of

WTEHESRBT | James Cordon hanging out with upper class
BUDDIES | people?
+  THEONE
MONTH

s bt oo o s st about ot : : cAP
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In 1967 the BBC created BBC Radio 1. This
was a radio station with a target audience of
young people. It jobs was to play more pop

and rock music and have fun enga%ing Dls
and shows that young people would enjoy. Radio

LEARNING OBJECTIVE
To understand why BBC Radio 1 was created.

Teenagers

Pop and Rock Music
Transistor Radio
Pirate Radio Stations
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We will look at 3 factors that influenced the creation of BBC ,
Radio 1 in 1967. /
Why was BBC Radio 1 started? v

e 1967

Demand from Invention of Competition from

young audience the transistor | | pIRATE RADIO
for pop and rock radio
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Teenagers and Rock and Pop

The 1950s and 1960s were a time of great change -
socially and culturally. It was during this time that
identity of the teenager emerged. Before the 50s and
60s people didn't recognise a phase between
childhood and adulthood. Teenagers didn’t have
different fashion, hairstyles, music or culture to their
parents.

However, in the 50s and 60s teenagers began to
emerge as their own cultural phenomenon. They
started to have their own unique fashion, hairstyles
and began to listen to exciting new music call POP
and ROCK. This was music made by teenagers and
listened to by teenagers. It was seen as rebellious
and sexual by many adults. In the 60s the BBC was
playing barely any of this pop and rock which meant
young people started to look for it elsewhere.
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Pirate Radio Stations

In the 1960 teenagers started to become a recognised demographic in society. The emergence of
this new group in society meant that culture and media started to be created by and for them.

There was clearly a need for a radio outlet for this music, less formal presentation style; but there
was nothing on the BBC for there were no other ‘legal’ independent radiio stations until 1973.

This led to the growth of ‘pirate’ radio stations. These were ships offshore the UK who produced
shows specifically for the tastes of young people, but were beyond the control of regulators (laws
that controlled who could start a radio station and what you could play on it).
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Lesson Objectives

The role of the BBC and how it is funded.
Radio regulation and its impact on pirate
radio.

Recap of all events that led to the creation
of BBC Radio 1.

KEY WORDS

Regulation - government laws that rule what a media institution can and cannot include in it's media
products.

Monopoly - when one company or institution has complete control and ownership of a market. It has
no competitors.
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The BBC'’s role and fundin

READ THE INFORMATION ON THIS SLIDE AND ANSWER THE
QUESTIONS.

The BBC was founded in 1927. It's role was to be the national
broadcaster of Britain and produce media for the people of Britain. It
is funded by a licence fee - effectively a tax that every household in
UK must pay. Because everyone pays this tax the BBC must try to
provide media for all audiences.

Below is the BBC's mission statement (what their aims and role are).

Why must the BBC produce media for all types of audiences?
Answer:

BBC Mission Statement:
To act in the public
interest, serving all ~
audiences through the
provision of impartial,
high-quality and distinctive
output and services whicl
form, education and”’

Think about the launch of BBC Radio 1. How does this explain why the BBC
started BBC Radio 12 Answer:

What type of media must the BBC produce as a result of having to ‘inform,
educate and entertain ts audience? Answer:

entertal
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Requlation of Pirate Radio

In 1964 Pirate Radio started broadcasting music radio from ships in the sea
to the whole of the UK. It was a clever way to get around laws that banned
people from setting up radio stations on land. They become incredibly
popular with young people and by 1966 the stations had audiences of 10 to
15 million people. The DJs became celebrities, picture 1 shows the hundreds
of fans who tured out to see the DJs when they returned from the pirate
radio ships

The government saw the pirate radio stations as rebellious. Not only were
they sneakily getting round broadcasting laws but they were also playing pop
and rock which was seen to be rebellious, sexual and corrupting the minds of

young people. In August 1967 the government introduced ‘The Marine
Broadcasting Offenses Act’. This made it llegal for pirate radio to
broadcast even from the sea. Pirate radio DJs were often arrested when they
returned from the ships. Picture 2 shows the pirate radio DJ Mike Lennox
been arrested by police surrounded by his angry fans.

By 1968 most pirate radio stations had shut down. Many of the young people
who listened to the stations now had no option but listen to BBC Radio 1 if
they wanted to hear pop and rock. BBC Radio 1 also hired many of the pirate
radio DJs to attract their fans. Once again the BBC had a monopoly
(complete control) over radio broadcasting in the UK.
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1) 1968:
Nearly all
pirate radio
stations
had closed
down. DJs
returning to
land after
working at
pirate radio
stations
were often
arrested.

1955

2) September
1967: BBC
Radio 1
launched. The
first show was
presented by
Tony

Blackburn, he
had previously
beena DJ on

radio Caroline.

1960

3) Late 1950s.

and early 1960s:

The BBC had a
monopoly
(complete
control) of radio
in the UK (there
were no other
radio stations).
The 3 BBC radio
stations mainly
broadcast news,
drama and
comedy but not
much music.

4) Late
1950s and
early
1960s: Pop
and rock
music
started to
become
popular
with
teenagers

5) August
1967: The
Marine
Broadcasting
Offenses Act
made it legal
for pirate
radio to
broadcast in
the UK.

1965

6) 1964: The
first pirate.
radio station,
Radio
Caroline,
started
broadcasting
pop and rock
music shows
with young
and engaging
DJs.

7) 1965: Ten
pirate radio
stations were
broadcasting
music to an
audience of
10t0 15
million
listeners.

81956 -
transistor
radios were
first sold.
They were
cheap and
portable so
many.
teenagers
bought
them.

1970:
Radio 1
had
regular
audiences
of 10
million -
the most
of any
radio
station in
the world.

1970
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What were the two most important factors for why BBC Radio 1 was started? Pick from
the 4 below. Write detailed evidence and explain your answer.

New Technology: Transistor Radio

Competition: BBC vs Pirate Radio

Audience: Demand for pop and rock
Government control and regulation: ‘The Marine
Broadcasting Offenses Act’

The most important factor that led to the creation of BBC Radio 1 was...
For example,
This led to the creation of Radio 1 because...

Furthermore, another important factor for the creation of BBC Radio 1 was...
For example,...
Therefore, BBC Radio 1 was created because...
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Conventions of a cover

MASTHEAD Y o

Title — font, name,
MAIN IMAGE 1,

COLOUR SCHEME

colour
Green, white, grey.
- Creates a mood
Largest picture.
Convention of direct
address. Engages

audience.

ANCHORAGE
Relates to the
image — gives more
to the image.

i @ SELL LINES

Advertises articles inside.

PUFFS

Small boxes that draw
attention to other
DICAPRIO O JCCESS AND POV articles.
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Connotations of a cover

MASTHEAD
”Gentlemenlguarterly” -\ YP COLOUR SCHEME

Gentleman” connotes the Green could connotes
Victorian idea of an etiquette of d ith
how to be the ‘perfect’ successful money and wealt

(colour of US dollar)

man. TON
/&’W Purple - connotations of
MAIN IMAGE WAL

royalty and therefore also
Leonardo Di Caprio - famous

wealth and power.
Hollywood star - a role model o
a successful actor and fashion
icon.

ANCHORAGE

“Leo Rising” connotes that
his success is still growing.
“Money, success and power”
represent a stereotypical way
men are expected to be
successful in society.

Will inform the audience of
changes in how people work
and their career. Another
stereotype of masculinity -
men are often defined by
their career and provider for
a household.




